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DIRECTOR MARKETING COMMUNICATIONS & BRAND MANAGEMENT

Business Development / Project Management / Public Relations / Strategic Planning

Senior business leader who has strong background in successful strategic planning, program development and marketing management across start-up and Fortune 500 corporations. Excels at seeing the big picture, identifying gaps and managing initiatives. Plays an integral role within an organization by providing collaboration, motivation and direction across teams in diverse and high-growth environments.

Experience spans advertising, airlines, construction/woodworking, entertainment, food, furnishings, healthcare, manufacturing, non-profit, transportation and outdoor power equipment industries.

______________________________________________________________________________

AREAS OF EXPERTISE

· Brand Strategy

Packaging

· Customer Relationship Management

Printing

· Graphic Design & Layout

Product Management

· National Account Management

Media Relations

· Marketing Strategy & Management

Social Media

· Mentoring

Team Building

· Organizational Development

Trade Show/Event Management

______________________________________________________________________

PROFESSIONAL BACKGROUND

______________________________________________________________________________

Fusion Creative Marketing — Jackson, Tennessee 


2001 — Present
MARKETING & PROJECT CONSULTANT

Develop, plan and execute marketing strategies and graphic design/collateral projects for a variety of clients on a contract/freelance basis, providing expertise and leveraging resources.

Project Management: Provide turnkey management of high-profile projects from concept to delivery while maintaining open lines of communication with clients and vendor partners.

Cooperative Spirit: Utilize the hub and spoke organizational model to act as an extension of the client’s business with product management, marketing and support personnel

Key Accounts: Major clients included Campbell Rhea Laboratory Furniture, Delta Machinery, DeVilbiss Air Power, Hurst Jaws of Life, Porter-Cable, Stanley Bostitch, Windsor Republic Doors.

______________________________________________________________________________

Pentair Tools Group — Delta Machinery — Jackson, Tennessee
 
1999 — 2001
MARKETING COMMUNICATIONS MANAGER

Developed, planned and executed marketing communications strategies for leading manufacturer of benchtop and stationary woodworking power tools for the professional and DIY markets.

Brand Management: Re-launched the Delta Machinery brand across industrial, trade and retail distribution channels and implemented identity change across all advertising, collateral and packaging platforms.
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Pentair Tools Group — Delta Machinery, Continued

Restructuring: Secured all creative and intellectual marketing content of Delta Machinery brand during its consolidation with Porter-Cable. Helped ensure all marketing requests were met during transition from Pittsburgh to Jackson.

Strategic Planning: Developed winning strategies for the execution of new product launches and promotional campaigns to grow the Delta Machinery brand and promote product sell-through for distributors and dealers. Prepared for and participated in National Accounts product line reviews.

Principal Gatekeeper: Actively managed two-person department as well as key agency, media, sponsorship and vendor relationships; served as primary source for external marketing communications.

Program Development: Implemented and managed a co-op advertising program to incentivize dealers to advertise Delta Machinery products and accessories in their local markets; created an attractive promotional products catalog and website to support the program. Also produced Delta’s first-ever national television commercial to advertise Christmas product promotions.

______________________________________________________________________________

Pentair Tools Group — Porter-Cable Power Tools — Jackson, Tennessee  
1996 — 1999
ADVERTISING PROJECTS COORDINATOR

Managed the design, production and distribution of advertising projects for leading manufacturer of electric, pneumatic and cordless power tools for the professional and DIY markets.

Marketing Best Practices: Introduced desktop publishing to the marketing department and established departmental processes for the in-house design of most marketing materials; partnered with product managers to identify packaging and promotional needs.

Organization: Created and maintained a comprehensive image library/graphics database which was available for distribution to national accounts, industrial dealers and Porter-Cable sales representatives for use in local, regional and national advertising.

Trade Shows: Developed themes and graphic details and partnered with vendor to construct trade show booth/displays for National Hardware Show and other industry-related trade shows.

Sponsorships: Leveraged key sponsorships such as PBS’ The New Yankee Workshop and The American Woodshop and NASCAR’s Craftsman Truck Series and Busch Series teams to promote the Porter-Cable brand and increase sales.

______________________________________________________________________________

DCA / DCPR — Jackson, Tennessee 


1994 — 1995
PUBLIC RELATIONS MANAGER

Developed, planned and executed public relations strategies for outdoor power equipment, non-profit and transportation clients.

Business Development: Instituted and ran the advertising agency’s first-ever public relations department and introduced established and new clients to the power and affordability of third-party endorsement; planted the seed for what represents nearly half of the agency’s business today.

Opportunity Identification: Researched, wrote and pitched news/product releases and feature articles to consumer and trade media targeting clients’ key markets and constituencies. Published feature article, “Commuter Airline Safety: Perception Vs. Reality”.
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DCA / DCPR, Continued

Key Accounts: Major clients included Ariens, Chicago Express Airlines, Dippin’ Dots, Ebbtide Boats, Sandvik Windsor and Waymatic.

______________________________________________________________________________

Jackson Area Chamber of Commerce — Jackson, Tennessee 

1993 — 1994
COMMUNICATION COORDINATOR

Developed, planned and executed all communication strategies for non-profit business membership organization and key industrial recruitment organization for Jackson, Tennessee.

Project Initiative Leadership: Planned and managed the first-ever Chamber-sponsored community pride and awareness campaign with the theme “Shout About It, Jackson”. 

Key Communicator: Overhauled the design and format of the monthly newsletter, The Chamber News; planned, wrote, edited and designed the publication, which was the key communication instrument for Chamber members.

Industrial Recruitment: Partnered with VP to develop presentations and promotional packages to aid in the recruitment of business and industry to the area. 

______________________________________________________________________

INTERNSHIPS

______________________________________________________________________________

The Lippin Group — California — Los Angeles, California


Summer 1993
Public Relations Assistant

Public Relations finalist in the Academy of Television Arts & Sciences’ national internship program; wrote news releases and script synopses for television programs such as Baywatch, Coach, Law & Order and Newton’s Apple.

______________________________________________________________________________

Jackson-Madison County General Hospital — Jackson, Tennessee
Summer 1991
Public Relations Assistant

Assisted hospital marketing department in newsletter article writing, patient questionnaire analysis/reporting, special event projects, new employee orientation programs, etc.

______________________________________________________________________

EDUCATION

______________________________________________________________________________

Union University, Tennessee, Master of Business Administration / 2000

Harding University, Arkansas, Bachelor of Arts, Communication / 1993

Jackson Christian School, Tennessee, H.S. Diploma / 1988

— References Available Upon Request —

