JA Be Entrepreneurial™ 

Pre-/Post-Test

Student Information
	1. What are the first three letters of your last name?         
	     
	     
	     

	2. When were you born?
	     
	
	
	
	
	
	
	
	     
	     

	
	Month
	
	Day
	
	Year


3. What grade are you in?  (Please check only one.)
(9th
(10th (11th (12th
(Other: _____

4. NOT including this session, how many times have you participated in JA? (Please check only one.)



( This is my first time

( 1
( 2
( 3
( 4
( 5 or more

Knowledge Questions (Please circle the correct answer.)

1. Which of the following is an element found in a successful business start-up?

a. An informed entrepreneur.

b. A specific competitive advantage.

c. A business plan.

d. All of the above.

e. None of the above.

2. Which of the following are sources for successful product and service ideas?

a. Ideas that solve a problem.

b. Ideas that change or improve a current product or service.

c. Ideas that develop from the entrepreneur’s firsthand knowledge of a group.

d. All of the above.

e. None of the above.

3. Which of the following is the best definition of demographic?

a. The means by which a product or service is made known and sold to customers.
b. A group sharing characteristics of a human population segment, used to identify consumer markets.

c. The expectations and behaviors of a business that set it apart from its competitors through improvements in quality, value, or delivery.
d. All of the above.

e. None of the above.

4. Which of the following is the best definition of marketing?

a. The means by which a product or service is made known and sold to customers.
b. A group sharing characteristics of a human population segment, used to identify consumer markets.

c. The expectations and behaviors of a business that set it apart from its competitors through improvements in quality, value, or delivery.
d. All of the above.

e. None of the above.
5. Which of the following is the best definition of competitive advantage?

a. The means by which a product or service is made known and sold to customers.
b. A group sharing characteristics of a human population segment, used to identify consumer markets.

c. The expectations and behaviors of a business that set it apart from its competitors through improvements in quality, value, or delivery.
d. All of the above.

e. None of the above.

6. Which of the following are guidelines for selecting your competitive advantages?

a. Competitive advantages are important. Select several and organize them into a handbook so new employees know what is important to the company.

b. Choose only those that raise your competitive advantage.

c. List only general beliefs; avoid listing specific actions.

d. All of the above.

e. None of the above.

Post-Test Only Questions
	Are these sentences true for you?

 

	Please check the box under the answer that applies to you.
	Yes
	No
	I don’t know

	A.
	Junior Achievement made school more interesting.
	(
	(
	(

	B.
	Junior Achievement made me aware of career options.
	(
	(
	(

	C.
	Junior Achievement was fun.
	(
	(
	(

	D.
	Junior Achievement provided a challenge.
	(
	(
	(

	E.
	Junior Achievement connected what I learned in the classroom to real life.
	(
	(
	(

	F.
	Junior Achievement helped me prepare for the future.
	(
	(
	(

	G.
	Junior Achievement taught me how to manage my money.
	(
	(
	(

	H.
	Junior Achievement made me realize the importance of staying in school.
	(
	(
	(


· Would you recommend this program to a friend?

( Yes

( No

· List two things you learned from the program that you think are important:

1. 

2. 
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