MELINDA L. DALE

melinda.dale@live.com        (813) 748-0123    Tampa, Florida 



Public Relations/Communications position in Nashville, Tennessee – specializing in the Travel & Tourism and Entertainment industries.  
WORK EXPERIENCE

11/08 – present
  Marketing Manager, Hillsborough Education Foundation – Tampa, FL
Marketing & Public Relations:
· Serve as media liaison for the Foundation
· Strategize crisis communications plans
· Build relationships, research, develop stories with local media professionals 

· Writer and editor for monthly E-newsletter

· Redesign Foundation website; monitor and update content regularly (www.educationfoundation.com)
· Develop and monitor Foundation’s presence on Facebook and Twitter social networks (http://www.facebook.com/educationfoundation)
· Build Foundation YouTube channel and create engaging videos for content (http://www.youtube.com/user/hillseducationfounda)
· Oversee all branding, writing and graphics; including production of informational videos
· Write award applications, event and presentation scripts
· Research and write for grant applications; contributed to completion of successful RFP proposal to City of Tampa
· Develop and implement advertising campaigns, including media buys and negotiations
· Market promotional event opportunities

· Develop general marketing budget for Foundation’s annual budget
· Conduct live TV and radio interviews concerning Foundation programs/events

· Represent Foundation at meetings with school district and corporate partners

Graphics & Design:
· Brochures, development materials, newspaper and magazine ads, multi-page insert publications, annual reports
· Event materials including invitations, programs, signage
· Websites for online fundraising
03/07 – 11/08       Marketing & Public Outreach Coordinator, Florida Home Partnership, Inc. - Ruskin, FL.

Marketing & Public Relations:
· Conducted community-wide marketing, media relations
· Represented organization at local networking events

· Directed production of television spots  (http://www.youtube.com/watch?v=OXvZyXGRMP8)
· Produced, distributed, evaluated research campaigns
· Executed direct mailing campaigns

Graphics & Design:

· Promotional materials, brochures, newspaper ads, quarterly newsletter, website, media kits, advertising flyers
Event Planning:   
· Served as lead planning coordinator for organization-sponsored expo, playground build, ground breaking, and focus group events; responsible for logistics, advertising, implementation, and media. 
· Presented outcome reports for all events to Board of Directors.

Additional:  

· Received 2007 HUD Best Practices Award

· Secured a total of $50,000 in grant funding
· Pursued, secured free airtime grant from Bright House Networks

EDUCATIONAL BACKGROUND

Bachelor of Arts 
UNIVERSITY OF SOUTH FLORIDA, Tampa, FL, December 2006 
  

Cum Laude.  Bachelor of Arts - Mass Communications, Public Relations. General Business Minor.

Graduate Certificate
  UNIVERSITY OF SOUTH FLORIDA, Tampa, FL, May 2007
  

Meeting and Event Planning.  

Foreign Study
  
   UNIVERSITY OF ABERDEEN, Aberdeen, Scotland, Spring 2005 term



   Sociology, Accounting for Business, Scottish literature.

SPECIAL SKILLS

· Microsoft Office applications (Word, Excel, Power Point, Publisher, Outlook)
· Adobe design software (Photoshop, Illustrator, In Design); basic knowledge of HTML code
· Educational background in Spanish
· Preparing, delivering professional presentations

· Interviewing with local media (http://www.youtube.com/watch?v=_sCPhPIc4R4 – TrendMicro Security interview for Hillsborough Education Foundation, 2010)

COMMUNITY ACTIVITIES

· Emerge Tampa Bay - INTERACT Segment Co-Chair 2010

· Emerge Tampa Bay – 2009 Outstanding Segment Participant Award

· Nominee – Tampa Bay Business Journal’s 2010 Up & Comers
· Freelance graphic design

· Trade associations such as PRSA, FPRA
· Flavor of West Tampa planning committee, West Tampa Chamber of Commerce
· Chi Omega Sorority, Theta Theta Chapter

REFERENCES

Available upon request
MELINDA L. DALE

