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Mark Steele receives a special award.
o during the CAHSA annual 
eting, employees within our Cali-
ia communities with 25 years 
ore, were honored.  When you 

 up the ABHOW employees from 
 various communities, it repre-
ts more than 624 years of ser-
!  We are proud and grateful for 
 service these employees have 
vided over the years.  (See page 7)   
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Introducing Our New Logo . . . 
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 You may notice 
that ABHOW has a 
“new look.”  The 
ABHOW logo has 
been redesigned to 

reflect the many communities, sur-
rounded by caring arms and honoring 
our heritage.  The logo was introduced 
at ABHOW and CAHSA annual meet-
ings this winter and spring.  During 
this transition, you may notice both 
logos until the old material has been 
used.  Thank you to Seniority, Inc. 
and the ABHOW Board of Directors for 
the new look. 
 
   

. . . and Our New Website 
 
 ABHOW has a whole new website.  
Have a look at ABHOW.com.  There 
are “search engines” to help potential 
residents and families find out infor-
mation in the exact area of interest.  
Employees too can search for job op-
portunities by location or by position.  
Articles of interest will be constantly 
changing as well in the News section.  
There will be local news articles as well 
as larger trends and issues impacting 
seniors throughout the country.  AB-
HOW.com will be changing regularly 
so visit often! 

Visually Impaired Resident 
Newsletter Support 

 
For residents who 
have difficulty reading 
the ABHOW Commu-
nications, feel free to 
ask your office staff to 

provide a LARGE TYPE edition of the 
newsletter.  This can easily be done 
to assist you.  For those of you who 
may use a computer for text en-
hancement, please contact Kay Kal-
lander to see if we can support you 
directly to your personal computer. 
 

The Sale of Thomas 
House/BSAM 

 
The sale of Thomas 
House is complete.  
ABHOW’s involvement 
provided for many 
physical improvements 

in the building while supporting the 
community through difficult financial 
times.  During the negotiations, AB-
HOW placed significant focus on pro-
tecting the residents’ rights 
and increasing the existing benevo-
lence fund.  Although this has been a 
challenging experience and is the 
first time ABHOW has sold one of its 
communities, it can be seen in a 
positive light.  ABHOW honored all of 
its commitments to the community 
and residents and prepared Thomas 
House to be acquired by a company 
that has substantial funds for neces-
sary capital improvements.  With the 
sale, ABHOW received back its capi-
tal investment as well as the majority 
of unpaid management fees.   We 
wish nothing but the best for our 
friends at Thomas House. 



  

     Correction in the Previous Issue 
Mid-Year Financial Update  

 The last issue of ABHOW Commu-
nications was numbered as Volume 
4, Issue 8.  The last issue should 
have been Volume 5, Issue 1.  This 
issue reflects this correction. 

Your Executive Di-

rector will be provid-

ing a video featuring 

CFO Pam Claassen 

with the ABHOW mid-year financial 

update.  The tape will be available in 

communities the latter part of May. 

 
 

Seniority Continues 
to Grow! 

 
“CAHSA members can now look to 
a new source for sales and market-
ing expertise with the latest addi-
tion to the lineup of CAHSA Ap-
proved Vendors.  Seniority, Inc. has 
been selected to provide sales and 
marketing consulting services to 
CAHSA members.  Seniority Inc., a 
wholly owned, for-profit subsidiary 
of American Baptist Homes of the 
West, is uniquely positioned to pro-
vide sales and marketing support to 
CAHSA members.”  (NewsFront 
May 2005) 

 

 

Beautiful Grounds Honored 
 

Congratulations to Pil-

grim Haven, which re-

cently won a first place 

award in a competition 

offered by the Califor-

nia Landscape Contractors Associa-

tion.  Gachina Landscape Management 

and Pilgrim Haven’s Executive Director 

Tara McGuinness announced the 

award, which is for the category of 

“Large Commercial Maintenance for 

Locations More than Five-Years-Old.”  

Pilgrim Haven, now 56 years old, is the 

first ABHOW community to receive 

this type of honor. 
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American Baptist Homes of the West 
6120 Stoneridge Mall Rd. 3rd Floor 
Pleasanton, CA 94588 
1-925-924-7150  1-925-924-7232 (fax) 
Published by the Strategic Planning and 
Communications Department 
Kay Kallander, Senior Vice President 
e-mail kkallander@abhow.com  
 
“American Baptist Homes of the West, as an expression of Chris-
tian mission, seeks to enhance the independence, well-being and 
security of older people through the provision of housing, health 
care and supportive services.” 
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THE TERRACES AT PHOENIX: 

PHOENIX, ARIZONA  
  
 Arizona’s only ABHOW community began with a 

dream and vision of a group of American Baptist 
ministers and other professionals who saw the need 
for a retirement home for retired clergy. Orange-
wood began its journey that has taken the retirement 
community through several changes culminating in 
the creation of ABHOW’s premier community, The 
Terraces at Phoenix. 

In the 1990’s, the relationship between Orangewood 
and ABHOW was reexamined. By that time, most 
of the original Lifecare contracts were fulfilled. Af-
ter much deliberation by both the Orangewood and 
the ABHOW Boards of Directors, the decision was 
made that the retirement community would be better 
served if it were to become a wholly owned subsidi-
ary of ABHOW. In the spring of 1998, ABHOW 
became the sole member of the Board of American 
Baptist Estates. Plans were continuing to make 
Orangewood the Community of Choice in the Phoe-
nix area. 

 
In the late 1950’s, the Arizona Convention of 
American Baptists began the preliminary ground-
work in Phoenix. Seventeen laypersons lead these 
efforts.  In 1959, the Arizona Convention of the 
American Baptist Churches finally approved their 
plan for a retirement community. 

 
The first step in the renewal of Orangewood was the 
opening in the spring of 2000 of a new two-story 
independent living building housing 25 apartments.  
ABHOW soon knew that Orangewood would need 
more renovations, more apartments, and a fresh ap-
proach to marketing. After various market studies, 
hours of deliberation and diligence, and a dash of 
prayer, the Terraces at Phoenix was born. 

 
The day arrived and on September 17, 1961, the 
formal groundbreaking ceremony was held for 
Orangewood.  In January 1962, Orangewood’s first 
Administrator, James Welch, was selected. On 
January 23, 1963, the first resident moved to the 
new and exciting community. 

  
The solution for the campus was to create a new 
identity and to rebuild the community by remodel-
ing the remaining casitas, the Plaza Commons, and 
new multi-story independent apartments. The cam-
pus will feature new Health Center and Assisted 
Living buildings, complete with memory care ser-
vices. Utilizing a ninety percent refundable entry 
fee, residents will be assured preservation of their 
estate.  

Initially, Orangewood residents purchased “Life-
care” contracts, a radical concept for the times 
where residents did not have to deal with a changing 
health care environment.  Yet, it was the precursor 
leading the community into many financially chal-
lenging years ahead. 
 
In 1969, the Board of Orangewood sensing a need 
for outside management for the community, decided 
to turn to American Baptist Homes of the West 
(ABHOW) for its management.  It was soon evident 
that the Lifecare contracts were a source of financial 
stress for Orangewood as its responsibilities to the 
owners of these contracts continued to escalate.  For 
the next several years, ABHOW guided Orange-
wood through very difficult times.  Orangewood 
was experiencing a decline in occupancy and 
monthly fees were being applied to the Lifecare ob-
ligations. ABHOW was soon subsidizing Orange-
wood.  

 
With views of Phoenix Mountain, and a location 
with nearby shopping, dining and highways, as well 
as access to the city’s best hospitals, The Terraces at 
Phoenix will emerge as the premier Retirement Re-
sort in the Valley of the Sun. 
 

 
ABHOW decided to discontinue Lifecare, and in its 
place adopted “Continuing Care”, which was consis-
tent with other ABHOW Communities. Care and 
quality never wavered, thanks to the dedication of 
ABHOW, the managers and Board of Orangewood, 
and our compassionate staff. 
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We Celebrate Our Silver Stars! 
“CAHSA is honored to recognize our ‘Silver Stars,’ individuals who have worked in 
CAHSA member organizations for 25 years or more.  These people are often on the 
front line and are the key to providing superior care and service to our residents.  
Their dedication and devotion is remarkable.” 
 
 
American Baptist Homes Affordable Housing 
 Paul Smith, Maintenance Technician – 32 years 
 
Piedmont Gardens 
 Terri Graves, Cook – 29 years 
 Lynda Hutton, Licensed Vocational Nurse – 24 years 

So Leuing, Laundry – 26 years 
Marbelene Ratcliff, Certified Nursing Assistant – 25 years 
Carmen Smith, Wait Staff – 29 years 
Richard Standley, Lead Cook – 29 years 

 
Pilgrim Haven 
 Robert Askew, Laundry – 26 years 
 Cathy Camarillo, Housekeeping – 24 years 
 Barbara Emerling, Campus Activity Coordinator – 28 years 
 
Plymouth Village 
 Linda Smith, Restorative Nurse Assistant – 25 years 
 Miguel “Bear” Aguirre, Maintenance Technician – 25 years 
 Judy King, Licensed Vocational Nurse – 29 years 
 

Rosewood Retirement 
 Yolanda Duarte, Laundry – 25 years 
 Irene Jackson, Certified Nursing Assistant – 26 years 
 
San Joaquin Gardens 
 Virginia Bremer, Wellness Nurse – 26 years 
 Maria Cavazos, Laundry – 26 years 
 Linda Peer, Food Service Worker – 36 years 
 Betty Yeager, Beautician – 25 years 

 
The Terraces of Los Gatos 
 Mark Knudsen, Director of Environmental Services – 36 years 
 
Valle Verde 
 Doris Shreve, Home Care Assistant – 36 years 
 Angela “Maria” Velazquez, Housekeeping & Laundry Supervisor – 27 years 
 

 The more you praise and celebrate life, the more there is in life to celebrate. 
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