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PRSA INK                                                                                                                              SEPTEMBER 2009
chapter Luncheon SCHEDULED FOR SEPTEMBER 22

When:  September 22, 2009
Where: Belmont University’s  Massey Boardroom          
Time:   11:30 a.m. - 1:00 p.m.
Cost:    $30.00-members & students
            $35.00-guests  

Are you ready? How to Succeed in the Changing World of Public Relations.

Learn about current challenges and opportunities in public relations from the national chair elect of PRSA, Gary McCormick, APR. You'll learn how changes in public relations are impacting today's professional. Find out what you can do to succeed in an era of trust, confidence, transparency, consumer engagement and Social media.

McCormick will talk about how:

· Social media turns employees into "company spokespersons" and expands connections with consumers and communities.
· PR's role with the CEO is being redefined, moving from media relations to making impacts and increasing trust and confidence.
· You can succeed in your strategy for PR as traditional media diminishes in many markets.
In addition to his volunteer leadership role with PRSA, McCormick is Director of Partnership Development for Knoxville-headquartered HGTV, Scripps Networks.
RSVP at www.prsanashville.com. Deadline for reservations is the Thursday, prior to the meeting. No shows will be billed. All payments must be received by meeting date. For questions regarding this meeting or your reservation, please email Christian Nix at prsa@eventlogistics.com or call 615-695-5236.
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APOLLO AWARD NOMINATIONS BEING ACCEPTED

Time is running out!  You only have 10 days left to submit your choice for the 2009 Apollo Award.  There is some amazing talent in this community that deserves to be recognized.

The Apollo Award for Communications Leadership is given annually by the Nashville PRSA Chapter to a senior Middle Tennessee executive who demonstrates and exemplifies the public relations and communications function within his or her organization. 

Candidates for this prestigious award are leaders who understand the importance of public relations in the community, who strive to support objectives through sound communications practices and who hold a strong, proactive public relations and communications philosophy.

Candidates may come from either the non-profit or for-profit sector.  Past recipients are not eligible.
The Nashville Chapter began this award in 1992. Recipients of the award are:

· 1992 - Phil Bredesen, mayor of Nashville 

· 1993 - Dr. Richard Benjamin, superintendent of schools 

· 1994 - Betty Marshall, vice president, corporate communications, Shoneys 

· 1995 - Ross Thomas, advertising/sales promotion manager for Kroger 

· 1996 - John Seigenthaler, founder, Freedom Forum First Amendment Center 

· 1997 - Clark David Baker, president and CEO of YMCA of Middle Tennessee 

· 1998 - Dr. James Walker, president of Middle Tennessee State University 

· 1999 - Jane Jerry, president, Cheekwood Botanical Gardens and Museum of Art 

· 2000 - Jeff Fisher, head coach, Tennessee Titans 

· 2001 - Gayle Ray, Sheriff, Davidson County 

· 2002 - Dr. Pedro Garcia, Director, Metropolitan Nashville Schools 

· 2003 - Bill Purcell, Mayor, Metropolitan Nashville/Davidson County 

· 2004 - Chancellor Gordon Gee, Vanderbilt University 

· 2005 - Mike Edwards, Middle Tennessee president of First Tennessee Bank 

· 2006 - Gerald Nicely, Tennessee Department of Transportation Commissioner
· 2007 - Ron Corbin, Allstate Insurance Company
· 2008 - Larry Hollon, United Methodist
See the attached Call for Entries and Nomination Form or go to www.prsanashville.com and click on “Awards”.

Please let me know if you have any questions. I look forward to seeing multiple, fabulous entries. 

Kearstin Patterson

Director of Corporate Communications

BioMimetic Therapeutics, Inc.

615-236-4419 (o)

615-517-6112 (c)

615-236-4481 (f)

389 Nichol Mill Lane

Franklin, TN 37067

www.biomimetics.com
MARY BETH IKARD IS NEW APR

Chapter member Mary Beth Ikard has completed the requirements for Accreditation in Public Relations. Please give her a call to congratulate her.  Her contact info is:
	Mary Elizabeth Ikard, APR 

	Title:
	Communications Director 

	Company:
	Governor's Books From Birth Foundation 

	Address:
	710 James Robertson Pkwy
11th Floor 

Nashville, TN 37243

	
	

	Phone:
	(615) 253-4349 

	Fax:
	(615) 253-1420 

	Email:
	marybeth.ikard@state.tn.us 

	Website:
	www.GovernorsFoundation.org

	
	


Political veteran to head Dean's economic development office
By Michael Cass, reprinted from THE TENNESSEAN 

Alexia Poe, a former aide to Gov. Don Sundquist and U.S. Sen. Lamar Alexander, will serve as the new director of Mayor Karl Dean's Office of Economic and Community Development.Poe will replace Paul Ney, an attorney who will return to legal practice. Ney had a low profile in the job, with the city's biggest economic development project, the proposed downtown convention center, being handled by the Metro Finance Department and the Metro Development and Housing Agency.

Poe, 35, is managing director of the Tennessee office for Peritus Public Relations. She previously headed Gaylord Entertainment Co.'s public affairs office. Poe was Sundquist's press secretary, then worked as deputy press secretary to First Lady Laura Bush before joining Alexander's office as communications director after he won election to the Senate in 2002. 

The Nashville Chapter of PRSA presents "Quality Time with PR Minds"
It’s a one-stop, one- to two-hour event where non-profits can receive expert public relations counseling and advice they otherwise could not afford and Nashville PRSA members can do a pro bono good deed quickly and conveniently. Think of it as speed-dating for PR advice.

Date:     November 17, 2009

Time:     8:30 a.m. registration and continental breakfast 

Two sessions: 9 – 10 a.m. and 10:15 a.m - 11:15 a.m.. (You can attend one or both.) 

Location: Belmont University Massey Business Center

Cost: Free to non-profits, but you must apply using the form linked to this website. If non-profit representatives so choose, they may also attend the PRSA luncheon immediately following the event for a cost of $35 per person. Roundtable discussions will provide even more public relations advice.

Nonprofits will be notified by October 15 if they have been accepted. They must be accepted to attend. (Hint: small non-profits with no dedicated public relations staff are most likely to be accepted. Number of non-profits accepted depends on number of counselors available.) 

PRSA members, go to www.prsanashville.com to complete a volunteer form. You may volunteer for either or both sessions. You will receive information on your assigned non-profit(s) by October 23. 

Questions? Call Susan Barnes, 615-662-6383, or e-mail sgbarnes1@bellsouth.net.

MESSAGE FROM PRSA-NASHVILLE CHAPTER PRESIDENT:

As you're aware, the public relations profession recently has been in the news, and several members have received questions about the media coverage and about what public relations actually is.

To clarify what we might say in response, I cite PRSA's mission - to build the industry by advancing the profession, strengthening the society and building global leadership.  In fact, one of the core principles of the PRSA Code of ethics is to work constantly to strengthen the public's trust in the profession .  To make comment or pass judgment on public relations activities other than those that we are directly involved in, even when it involves a colleague, is contrary to our mission and Code.

I encourage you to respond to questions with general comments about what the public relations profession does.  The text book definition of public relations may be of assistance:

“The management function that establishes and maintains mutually beneficial relationships between an organization and the publics on whom its success or failure depends.” 

-- Effective Public Relations by Cutlip, Center and Broom

As a reminder, September is PRSA's annual Ethics Month (due to travel plans, we're discussing ethics at our October meeting).  Part of our effort already underway is to meet with members of the media to discuss the public relations profession and answer any questions they may have. We hope this approach will help clarify any issues on a going forward basis.

As always, thanks for your support of PRSA Nashville.. 

Julie Davis
Chapter President

Speakers Bureau
The Nashville Chapter of the Public Relations Society of America (PRSA) offers experienced speakers on various public relations topics to area business, civic and nonprofit organizations.

Participants in PRSA’s Speakers Bureau, each of whom have at least 10 years of professional experience in public relations, are available to speak at no cost to local organizations on topics including:

· Ethics in Today’s Workplace

· Community Involvement: Its Impact on your Reputation and Bottom Line

· Effectively Communicating Change to Internal Audiences

· How Organizations can Work Effectively with Media

· Diversity and Getting Ahead of Workplace Issues

· Preventing Problems in Public Relations Campaigns

· Using Special Events to Tell Your Story

As part of our service to the community, we want to help business, civic and nonprofit groups in an area in which they may not have existing resources,” explained Teresa Corlew, APR, president of the Nashville PRSA Chapter.  “We’re happy to provide seasoned professionals within our chapter to any group interested in learning more about the various functions of public relations and how to best incorporate those functions in their organization or business.” 

Anyone interested in learning more about the PRSA Speakers Bureau can call Susan Hart, APR, at 642-0800. 

How To Write a Perfect Cover Letter

Your cover letter has only one job. It is meant to entice the reader to open and read your resume. Sounds simple, but job seekers often stress as much over their cover letter as they do the resume. If this sounds like you, relax, there is a simple approach to cover letters that will streamline your application process and give you confidence every time you send out your resume. Just keep these three cover letter tips in mind and you'll never stress over writing them again.

1. Keep it short.

More often than not you'll send your cover letter via email or some other electronic system. Your reader won't be looking at a piece of paper, but at their computer screen. Ever notice how short your reading attention span is when you're reading text on your computer? That's why online articles are typically shorter than print articles. The same holds true for email messages. If you've got 60 messages in your inbox you don't have the patience for lengthy text. Now imagine you're a recruiter or resume screener and you must get through a couple hundred resumes in a day. If you want your cover letter read keep it short, concise and to the point.

2. Focus on qualifications.

Most job seekers freeze up when writing cover letter because they don't know what information recruiters want to see. The first person in an organization to read your resume is a recruiter or HR professional who acts as a screener. They are interested only in identifying candidates who match their set of qualifications. The better the match the higher the interest. Don't worry about explaining why you are interested in the position, the screener probably doesn't care. He/she only want to know if you qualify as a viable candidate. Use the job posting as a guide to know exactly what qualifications to mention in your cover letter.

3. Don't try to get fancy.

Job seekers get frustrated writing cover letters because they try to make it into a creative writing exercise. That's not necessary. It's much more important that you keep your ideas clear and easily understood. When writing about your qualifications do use the same verbiage to describe your skills as the job posting. You'll make the resume screener's work much easier and they will recognize you as a perfect candidate match much quicker.

Using this simple approach will allow you to take a customized approach with each cover letter you send. Generic cover letters usually sound canned no matter how much time was spent writing them. Worse, a one-size-fits all cover letter looks like it was borrowed off the page of a sample cover letter book. Would you take the time to read a mass-produced letter?

I'm often asked if cover letters are still relevant in today's fast-paced job market. While the form has changed from paper to electronic they are still a vital part of your job-search marketing materials. Cover letters provide your first opportunity to make a good impression on your potential new employer. It pays to write them with clarity and simplicity.

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Deborah Walker, CCMC is a career coach helping job seekers compete in the toughest job markets. Her clients gain top performing skills in resume writing, interview preparation and salary negotiation. Read more career tips at: http://www.AlphaAdvantage.com
