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PRSA INK                 January 2009
A Message From Julie Davis, Chapter President

Hello, everyone, and welcome to a new year with PRSA Nashville!  We have some great programs designed to add value to your membership coming up, including the one on the 27th about building a complete digital strategy (http://www.prsanashville.com/  for more info and to RSVP). 

 

Thanks go out to the members who are taking a leadership role this year, either serving on the Board or as a Committee Chair. These folks have a lot of good ideas that will build on our chapter's past successes.  

 

You can be a part of this since we are now finalizing committee appointments. Serving on a committee is an excellent way to fully engage in PRSA and get the most out of your membership, to develop your professional skills in areas that may be a bit outside of your day-to-day activities, and to bring back new learnings and experiences to your workplace.  We know that employers are reviewing all expenses in these difficult economic times, and being able to demonstrate value to your employer through your active involvement in the chapter is a good way to be able to maintain this benefit!  Feel free to look through the list of committees (http://www.prsanashville.com/officers), see what is of interest to you, and get in touch with that Committee Chair. 
 

Thanks for being a part of this great Chapter, and please say hello at our next meeting!

 

Much obliged,

Julie Davis

JANUARY LUNCHEON SCHEDULED FOR THE 27TH

Social media still have you flummoxed? You’re not alone, but the Nashville Chapter of PRSA can help. Join us 11:30 a.m. – 1:00 p.m., Tuesday, January 27th at Cabana for the first program of the new year, “Beyond Blogging and PR: Building a Digital Strategy.” We’ll hit the highlights of:

· Kick-starting a social media strategy with proven process 

· Leveraging existing assets for your social media efforts 

· Moving your Web strategy from information delivery to relationship building 

· Measuring social media results and driving more traffic to your Web site 

· Tracking and enhancing your company or client’s online reputation through social media 

Speaker: Melanie Babcock, senior vice president for digital strategy and services, MS&L, Atlanta

Melanie is an interactive specialist with 13 years of interactive/web consulting expertise. She is responsible for helping clients develop and deliver innovative, high-impact digital communications solutions to meet their business and communications objectives. Some of her most recent work includes developing digital communications programs for The Coca-Cola Company, The Home Depot, Bayer and Porsche.

Cost:

Member $30.00

Non-member $35.00

RSVP at www.prsanashville.com
2008 APOLLO AWARD WINNER TO BE HONORED AT JANUARY LUNCHEON

The 2008 Apollo Award winner will be honored at the January 27th luncheon. The Apollo Award for Communications Leadership is given annually by the Nashville PRSA Chapter to a senior Middle Tennessee executive who demonstrates and exemplifies the public relations and communications function within his or her organization. 
Candidates for this prestigious award are leaders who understand the importance of public relations in the community, who strive to support objectives through sound communications practices and who hold a strong, proactive public relations and communications philosophy.
The Nashville Chapter began this award in 1992. Recipients of the award are:
· 1992 - Phil Bredesen, Mayor of Nashville 

· 1993 - Dr. Richard Benjamin, Superintendent of Schools 

· 1994 - Betty Marshall, Vice President, Corporate Communications, Shoneys 

· 1995 - Ross Thomas, Advertising/Sales Promotion Manager for Kroger 

· 1996 - John Seigenthaler, Founder, Freedom Forum First Amendment Center 

· 1997 - Clark David Baker, President and CEO of YMCA of Middle Tennessee 

· 1998 - Dr. James Walker, President of Middle Tennessee State University 

· 1999 - Jane Jerry, President, Cheekwood Botanical Gardens and Museum of Art 

· 2000 - Jeff Fisher, Head Coach, Tennessee Titans 

· 2001 - Gayle Ray, Sheriff, Davidson County 

· 2002 - Dr. Pedro Garcia, Director, Metropolitan Nashville Schools 

· 2003 - Bill Purcell, Mayor, Metropolitan Nashville/Davidson County 

· 2004 - Chancellor Gordon Gee, Vanderbilt University 

· 2005 - Mike Edwards, Middle Tennessee President of First Tennessee Bank 

· 2006 - Gerald Nicely, Tennessee Department of Transportation Commissioner 

· 2007 - Ron Corbin, Field Vice President, Allstate Insurance Company  

PRSA NASHVILLE HAS FACEBOOK GROUP

PRSA Nashville now has a Facebook group. Kallie Bienvenu, who set up the group, attempted to send invitations to everyone via email, but they didn't go through for those who already have a Facebook profile. Please join the group if you are interested by logging in and searching "PRSA Nashville."
PERFECT YOUR MEDIA RELATIONS SKILS AT LOCAL TELESEMINAR
Perfect your media relations skills with a Media Relations Professional Development Seminar from PRSA. PRSA Nashville will host the teleseminar at Caterpillar Financial Services Corporation (2120 West End Avenue, Nashville, TN 37203) in Room 301 on Thursday, January 29 from 2-3 p.m. To reserve a spot, e-mail PRSA@EVENTLOGISTICS.COM. For questions, contact 2009 Program Chair Amy Everett at 615-341-5021.  The Nashville Chapter is making this available to you at the greatly reduced price of $10.00. If you were to sign up on your own, it would cost $150.00.  


 
Staying Ahead of the Changing Media Landscape: 
Rebuilding for the New Realities
January 27, 2009
12:00pm Eastern Time




2008 was a year of unprecedented change for the media industry, and the pace of media layoffs and consolidation shows no sign of slowing.

How prepared are you to adjust your media outreach strategy?

Armed with the right tools and today’s technology, PR professionals can navigate the changing media landscape.  Get the view from both sides of the newsroom and learn how it is still possible to get the coverage that you want and secure the results that you need.

Join Peter Shankman, founder of HARO – Help A Reporter Out™ and Gaylord Entertainment’s Kim Keelor to discuss effective methods for targeting the media and reaching your audience.

The webinar will provide techniques to:

· Use the latest technology to build strong media relationships 

· Sharpen your media targeting strategies and pitching skills 

· Leverage the Internet to directly reach target media, customers, prospects and more 

Get educated without leaving your desk!  Join Vocus for an hour-long webcast:

	Topic:
	Staying Ahead of the Changing Media Landscape: Rebuilding for the New Realities

	Speakers:
	Peter Shankman, founder of HARO - Help A Reporter Out™
Kim Keelor, Director of PR for Gaylord Entertainment

	Date:
	January 27, 2009

	Time:
	12:00pm Eastern Time (New York or GMT -5)

	Cost:
	    FREE

	
	
	


NEWS FOR PRSA INK?

If you have any news for PRSA’s e-letter, contact Joyce Redden, APR at joyce@stantontax.com or by calling 615.242.0067. 

In addition, if you have any difficulty in receiving this e-letter, please let me know. Thanks. Joyce.

