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President’s Conner

Super turnout for ASTD’s first luncheon - thanks to
all our members who took part and to our SHRM atten-
dees too! Dave Owens was such a dynamic speaker....
and quite the entertainer! Dave’s approach of “Thinking
INSIDE the Box” touched on what happens when we
think we have to have a blank slate, tossing out impor-
tant factors already in place, to be innovative. Dave's
presentation is available to those who would like to have
a copy, just let me know. Also, we would love to have
your feedback on the entire function, i.e.: Speaker,
presentation content, location, menu, etc. Your com-

' ments will determine whether a luncheon is viable to repeat, plus how we can
Carolyn Rowe, VP Finance

By - improve the next event. Please send those comments to info@astdtn.org.
, Our thanks to Suzanne Coleman of Sunset Grill for hosting us and her ani-
Lee Ann Smith, Co-VP Programs
lee_ann_smith@tacp.com mated servers: Jane, Zach and Reece. They were great!
Dona Vassall-Fall, VP Membership (Continued on page 3)

info@learninglinkco.net
Loren Wyatt, VP Community Relations

loren.wyatt@nashville.gov

Chapter Assistant
Melanie Gober Grand
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September Meeting Notes

Dr. Owen speaking to a full dining room of 44
ASTD Members and Guests.

Zach, the singing waiter.
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Recent ASTD Meeting Attendees

Reservation Policy Update

ASTD has not required reservations for meetings in the past.
However, due to high attendance at recent meetings reser-
vation are strongly encouraged in order to arrange meeting
rooms to accommodate attendees. Please RSVP by close of
business the day before each monthly meeting by logging
onto www.astdtn.org. Bringing a guest? Let the ASTD Office
know so a name tag can be prepared for your guest(s) prior
to the meeting.

Rob Bingham
Stranley Booker
Rebecca Broomershine
Caitlin Stewart-Congdon
Heidie Childton

David Churchhill
Robin Dean

Cornelia Gipson
Carrie Goode

Angie Grissom
Susanne Gross
Robert Gross

Alice Grunau

Mimi Hagar

Valerie Handy
Shannon Hapgood
Brenda Hauk
Heather Hayes

Lisa Hisscock

Linda Hughes
Katherine Hutchinson
Charlotte Isbister
Karen James

Tom Knowles-Bagwell
Staci Knox

Wendy Lowry-Dalby
Melba Marcrum
Janie McCreary
Barbara Quinn
Jamie Ray

Penny Reaves
Cathy Robinson
Carolyn Rowe
Lindsay Sale-Tinney
Jennifer Steckler
Regina Walker

Lori Weir

Angela Williamson
Marcus Williamson
Jan Wilson

Loren Wyatt

Cindy Zwickel
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President’s Corner

(Continued from page 1)

Our next meeting will be on October 20" at the
Center for Non-Profit Management. Christopher
Bauer, a licensed psychologist with over twenty-
five years of experience as a trainer, speaker, and
consultant on professional ethics will be our
speaker. Please see our website for more details.

It’s not too late for nominations for the Golden
Torch Awards, but the deadline is coming up fast.
The process is to go to our website:
www.astdtn.org and click on the Golden Torch
Awards, download the nomination form. Then,
complete the form and return to Melanie Gober
Grand, Chapter Assistant, using one of the options
below:

Email: info@astdtn.org

Phone: 615-646-9363

The award deadline is October 31, 2005, and
award winners will be announced at our annual
holiday breakfast on Thursday, December 8
(Special Date) at American General.

A new slate of officers for board positions are be-
ing readied both for your nomination and ap-
proval. If you have served on a board or know of
members who have, please contact me or any
board member. This is a vital part of your mem-
bership responsibility to ensure your board is also
your voice. ASTD-MT continues to be the best
group of T&D professionals in our community!

See you at the next meeting,

Ui P
/

Mimi Hagar, ASTD-MT Chapter President

2005 CALENDAR OF EVENTS

Monthly Membership
Meetings

Meetings are held on the third Thursday of the
month, 4:00 - 6:00 p.m., at an area Middle Ten-
nessee location unless otherwise noted.  Cost:
Members—FREE! Guests/Visitors $20.00; Student
Guests $5.00. Please register online at
www.ASTDtn.org.

Upcoming Meetings

October 20, 2005—Professional Ethics: A
Preventative Maintenance Approach; (Center
for Non-Profit Management); Presented by
Christopher Bauer, PhD

November 15, 2005—What’s New in E-learning?
(Dollar General Corporation); Presented by Bob
Duthie

December 15, 2005—Golden Torch Awards—
Breakfast Meeting (AIG)
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Presented by:

Get in the Know:
Know How to Market with New Media.

Building your business takes more than traditional
networking and marketing. Growth takes knowing
your austomers and their jons. Results
depend on using fresh marketing toctics. Success
requires understanding yourself, your strengths, and
your limitations. This four-session Super Series gives
you tools to grow your business and yourself.

ur business potenii

Know Your Customer, Know Your Own Brand,

Who should attend: Amyone who wants a clearer understanding

of where they are and where they want to go in terms of business
growth will benefit from this serles. Sharpen your skills and stimulate
lbusiness growth at the corporate, departmental and personal
professional level.
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Sessions and their leaders

Session 1 HURE SUCCESS!

Ereating Eastemer Loyalty- Jackie Buka, co-author of Credting
Customer £ How Loyt G Bacome Vol

Sales Force, and co-founder of Wabash & Lake, a Chicago marketing
corsulting and training firm. Her resume includes work for American
Express, Disney, Microsoft, and the American Bankers Association.

“Jackie Huba was an outstanding speaker... The content was fact
based with breadth and depth of information.”
Jean Schirsdt, Chief People Officer, Edveation Metwork of America

"There simply isnt ampwhere asa T can sand my managears to get
almaost gight hours of focused instruction, taught at this high a leval,
for just §228."

Deby K. Samuels, Director of Marketing, Gomdta Companation

Session 2
EBuilding Your Brawd- Chris Hilieki, axpert brand buildar and
founder and vice chair of Dalmatian Press, one of the nation’s most
successful children's book companies and author of May I Hove Your
Attantion, Please? Bufid o Better Business by Telling Your True Story.
Her clients include Thomas Nelson Publishing, The Minmie Pead Cancer
Foundation, and Wisconsin's Children’s Hospital.
wWhere and when: Oct. 28, 7:30 a.m. - 9:30 a.m.
at the Maowell House. Includes breaifirst and author’s book.
mWhat you'll learn: Infuse your dentity with the only thing that
can't be copied: Your umique stofes and expariences in Life. Work
through the “Brand Building Playbook™ with thowght-provoking
quastions and examises to immediatiely apply to your own situation.

Session 3
Managing Yourself- Jim Waliraep, co-authar of The 12 Bad
Habits that Holl Good Peaple Badk and principal and co-founder of
Peregrine Partners. Waldroop is a former co-dirctor of the MBA Camer
Developmant Programes at the Harvand Business School and
co-developer of the Intemet-based interactive career assessment
program Careerieader® cumently used by more than 240 MBA
programs and corporations amund the world. His clients include GTE,
Citibank, Gillette, Pepsi-Cols, and Dow Chemical Company
mWhere and when: Dec. 2, 730 a.m. - 9:30 a.m.
Vanderbilt Studant Life Canter. Inchudes breakfist and authors book
mWhat you'll learn: Meat your behavioral madblocks head on by
addmssing commaon behavior patberms and their undertying causes.
Legve your bad habits behind and work as a business leader to help

others.
==

Session 4
Ready, Set, GROW! Pick two of three break-out sessions to synthesize
what you've leamed in the previous meetings. Gain insights from top
Nashwilla business professionals.
m Whera and when: Jan. 27, 2006, 7:30 a.m. - 9:30 a.m. at Maggiand’s
Little Baly. Tncles bueakfist.
uWhat you'll eam:
Know Your CuSTOMEr: Your customers are talking. Are you
listering? What you don't know CAN hurt you! Customer listering is
one of the bast ways to avoid surprises, increase loyatty, and build your
brand. Leam the toals of the trade for cost-effective market msearch,
find out how to amplify the voice of your customer, and shampen your
competitive adge. This session will be lad by Dan Prince, foundar and
President of Prince Market Research, a Nashville-based marketing
msaach firm. PMR has helped mone than a hundred local and national
comparmies grow their businesses by enabling them to understand and
act on insights prowided by their customer's woice. His dlients include
Crackar Barrel, American Heathways, HCA TriStar, Ingram, and Dollar
Genaral.

Marketing Your Bramd with New Media: How do you reach your
tama customers using the freshest methods? Integrate low-cost web-
based tactics into your marketing effort that will not only rach your
tamget market, but help you understand tamets. Each attendee will
leave the workshop with a mini-plan for the next 90 days. This session
will be led by Tim McMullen, (EQ of redpepper, LLL., a full-senvica
advertising agency with offices in Nashwille and Atlamta. Tim founded
redpepper after dentifying a nead for a firm that understood how to
develop mome integrated marketing campaigns that utilize all forms
of media including everything the web has to offer. His client roster
includes Averitt Express, CAD Cigars, Dewtz Corporation, and the World
Trade Council

KNEWing Yourself- The Path To SHECESS. IF you were crstal dear
about your gemius, what could you unlzsh upon your warld? What do
wou want to explore, develop, or master that will put you an your path
0 success? CED of The Spectrum Group, Pat White will create insights
and next steps to move you forward to personal and professional
success. You'll have tips, tools, and echmiques to explomr in the
moment as well & take with you for your ongoing development. A
Mastar Cartified Coach, Pat has halped develop individusls and ®ams
0 achieve excaptional results in companies like Wells Famo, Catarpillar,
Inc., and BMG/RCA.

Remarkable Growth Series

Even though the first session is
over, series subscribers will get a copy
of Jackie Huba's book, Creating Cus-
tomer Evangelists. Visit her blog at
www.churchofthecustomer.com. It is
one of the top listed blogs by Fast
Company and Forbes.

Also, our own Pat White is doing one of
the breakouts for session 4 on
"Knowing Yourself : The Path to Suc-
cess."

The branding and marketing focus
applies to individuals as well as com-
panies. And anyone who buys the se-
ries can send someone in their place if
they discover a conflict later.

Your final chance to get three fabulous Super Series sessions for one low price. Register by October 21 ard Save!

Yes! I want to sttend the Remarkable Growth Super Senles. Sove me o seat!

Expiration data__ f
OIVISA O MesterCard 01 Chack enciosed (Make check payabile to CABLE)

Series fees: include Sessions Two, Thiee, and Four, three breakfasts, and a copy of
HilickTs and Waldmops books—plus. a spedial banus! Register now and get a free signed

copy of book Cramting Hurry, suppties are limited.
(CABLE or AMA members Man-members

s 225
TOTAL §, | S

Ne, I conmot mttend the series, but plegse save o pioce for me ot these indfvidial sessions:
[ fct. 2 Building Your Brand pias)

[0 Dec. 2: Managing Yourself sy

[ Jan. 27: Ready Set, GROW! =s)

Mail this form with payment to: CUBLE, P.0. Bax 23148, Mashwille, TN 37202-3148
ar ontin Htm

Questions? Call 615.255.7489 for mare infermation.

SHRM Seeking Volunteers for
Conference October 19-21

Nashville Conference Center

To volunteer emaill
ccmwhite@aimhealth.com

Five volunteers are needed daily
from 7:00—9:00 a.m., 9:00—11:00
a.m., 11:00 a.m.—1:00 p.m., 1:00
p.m.—3:00 p.m., 3:00 -5:00 p.m.,
5:00—7:00 p.m.




