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A decade of insights from the Edelman Trust Barometer

2001 Rising Influence of NGOs

2002 Fall of the celebrity CEO
Earned media more credible than advertising
U.S. companies in Europe suffer trust discount

Tr ust shi fts from fAaut hor
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Business more trusted than government and media

Young influencers have more trust in business
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College Athletic Departments
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What a difference a year-and-a-half makes

May 14, 2007
NBC: IMUS AND ALEC AND IMMELT, OHMY...»
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PROFITS ARE BOFFO. STOCKS ARE ON FIRE (KEEP YOUR FINGERS CROSSED)
AND THE ROGUES ARE BEHIND BARS. NOW CEOSARE  .......,. ... e b

STANDING UP AND SPEAKING OUT AGAIN.(7) lmmum "I ol v Ao s
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Hustrial Average: Jan 1, 2008 i Dec 15, 2008




