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Edelman Trust Barometer at a glance

Tenth edition

4,475 people in 20 countries on 5 continents

Ages 25 to 64

College-educated

In top 25% of household income per age group in each country

Report significant media consumption and engagement in 

business news and public policy



A decade of insights from the Edelman Trust Barometer

3

Rising Influence of NGOs2001

Fall of the celebrity CEO2002

Earned media more credible than advertising2003

U.S. companies in Europe suffer trust discount2004

Trust shifts from ñauthoritiesò to peers2005

ñA person like meò is most credible spokesperson2006

Business more trusted than government and media2007

Young influencers have more trust in business2008
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What a difference a year-and-a-half makes

January 19, 2009May 14, 2007



2008: A year unlike any other

Dow Jones Industrial Average: Jan 1, 2008 ïDec 15, 2008


